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New BrandTrends Entertainment

April’20 wave

* 42 countries, boys & girls up to 25 years old
(N>60,000)

* 940+ different brands spread across 384 sub-
samples (countries x gender x ages)

® + The Licensing International Extension (Most
Favorite Names / Brands across 16 large
categories such as Entertainment - Lifestyle -
Food & Drinks — Sports - Celebrities - Fashion)

® + The Quantitude Question (Entertainment
brands discovered in the past weeks)

The BrandTrends Suite

B BrandTrends &> « BrandTrends

Entertainment y Shows & Series

B BrandTrends g BrandTrends
nJ Recreation AJMyBrandTrends

BrandTrends @ BrandTrends
t Affinity @4‘ Forecasting




Homes ® Hearts ® Minds

Kidz Global is the only global provider of brand, lifestyle, and attitudinal
trends for kids, youth and families, tracking 43 markets

North America ® T ;) A ® Asia
USA, Canada, Mexico s '

China, Hong Kong,
Taiwan, India,
Indonesia, Japan.
Malaysia, Philippines,
Singapore, South
Korea, Thailand,
Vietnam

Latin America @
Brazil, Argentina, _ ! e 1 ® Oceania
Colombia, Chile, \ L E a2 Australia

Venezuela New Zealand

Europe-MEA @
Belgium, Czech Rep.,
Denmark, France, Germany,
Greece, Hungary, ltaly,
Netherlands, Poland,
Romania, Russia, Spain,
sweden, UK, Turkey, Saudi
Arabia, UAE, Ukraine

@ Africa
South Africa

And occasionally:

Austria, Switzerland, Nigeria, Zimbabwe, The Caribbean’s,
Afghanistan, Pakistan, Bangladesh, Sri Lanka ...

Everything you need to know an understand about Kids, you
for current and future markets anywhere in the worlde e e



4 In this report,
~~ Data has been collected
before lockdown




METHODOLOGY



France - Nation wide
Each state/region is proportionately represented based on population

size to provide a representative sample for the country

Web interviewing. Selected panelists are sent an email containing an
introduction text and a link to the survey. Clicking on this link launched

their survey

Kids answer questions.
O When kid is up to 7, parent answer on behalf.
O Parental supervision on kids 8 to 14.

O Kid alone for 15-17.



SPORT IS CRUCIAL FOR KIDS



Benefits of Sports

For the kids

Explore & learn
Socialize & Integrate
Win & Lose

O Explore their limits and teach them how to
behave in challenging situations

O Develop teamwork and cooperation with
others, as well as teach how to be seen by
others when exercising

0 Sometimes you win, sometimes you
lose. While kids put all efforts to
realize their best potential, they also
learn how to accept and cope with
losses

Copyright: fotoinfot



France is well-ranked

In sport results

1 | 2= United States (USA)
B Russia (RUS)
™ Germany (GER)
EE= Great Britain (GBR)
Bl China (CHN)

B B France (FRA)

BN italy (1TA)

= Hungary (HUN)

el Australia (AUS)

10 | == Sweden (SWE)

Source Wikipedia,
https://en.wikipedia.org/wiki/All-time_Olympic_Games_medal_table



There were 9.2 million registered licenses

In France in 2018, all age groups

Top 15 Sports in France by registered licenses — All ages - 2018

Thousands licenses

Football Tennis Horse Ridding Handball (2017) Judo-jujitsu &  Basketball Golf Rugby Gymnastic Athletism
associated

Source: INSEE



IN PRACTICE, SPORTS COME DOWN ...



41% of the kids

‘outside school frame’

t

ice spor

Pract

T -

o’
»

SN

32%

2 2N
L en Ty

AN

&rh.s..a.‘

S

Source: The Kid Consumer




But France is not

On the podium

41%Q“
-1

France Spain Italy Germany

Source: The Kid Consumer



Boyish, small sizes & low-income households

Age & gender

Boys 3-6

Girls 10-14 15%

25%

Boys 7-9
14%

Girls 7-9
10% |

Girls 3-6
9% Boys 10-14

27%

% Practice sports

% Practice sports

Number of 3-14 kids in household

43% 40% 10% %

1 2 3 4 and +

Household income

11% 40% 24% 10% 13% A

Less than €20,000 - €40,000 - €60,000- €80,000and+ DNWTA
€20,000 €39),9565 €59,999 79,955

Source: The Kid Consumer



Sports are organized around 2 time slots

While this is more linear in Germany (more kids, longer practice time,
spread along the week)

Sport by day - France Sport by day - Germany
50% 50%
45% 45%
40% 40%
35% 35%
8 30% / e S 8 30%
4 4
— 25% — 25%
< <
X 20% X 20%
15% \ 15%
10% 10%
5% 5%
0% 0%
3 SN 2 N D 2 3 D ) D D ) N D)
OQ@% @z{o Qﬁ@ 0@@ g RS X 0@% 0@?’ OQ@ & B 0@6 @b X 0@% \)Qc@
A\ Q> N ~ < < \> Q> O Q& P S
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Boys 7-11 Years Old Girls 7-11 Years Old Boys 7-11 Years Old Girls 7-11 Years Old

Source: The Kid Consumer



Sports on Wednesday afternoon

Then on Saturday morning (mostly)

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Sport by time of the day - France

Monday  Tuesday IWednesday| Thursday Friday

B Morning (up to2pm)

B Afternoon (2pm to 7pm)

F----

|
1 Saturday | Sunday

M Evening (7pm +)

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Sport by time of the day - Germany

Monday  Tuesday Wednesday Thursday Friday Saturday  Sunday

B Morning (up to2pm) M Afternoon 2pmto 7pm) M Evening (7pm +)

Source: The Kid Consumer



In the club of their city:
65% for boys (they also play a lot more with their friends),
71% for the girls

Source: The Kid Consumer




One third of kids play football

But mostly boys ©

Girls are more diverse in their choices

Football

Tennis

Martial Arts, e.g. Judo, Karate
Swimmingand diving
Basketball

Gymnastics

Handball

Cycling

Riding

Rugby

Boys

= Boys

Gymnastics

Dance

Swimmingand diving
Riding

Football

Martial Arts, e.g. Judo, Karate
Tennis

Basketball

Cycling

Roller

Girls

M Girls

Source: The Kid Consumer



Participation is often done in a local club team

Although practicing with friends is the second-best alternative
(more for boys though)

Ways to practice sports

4% 719% 73%

12% 11%11%

4% 4% 4% 4%
Boys 3-6 Boys 7-9 Boys 10-14 Girls 3-6 Girls 79 Girls 10-14
W inalocal clubteam MW Withfriends MInaschoolteam M Atschoolsports facilities In the park

Source: The Kid Consumer



OTHER IMPLICATIONS WITH SPORTS



Other implications

With the participation in sports in France

Watches matches,
competitions or events
on TV or internet

Watches sport live in the
venue, pitch or stadium

Collects memorabilia,
cards, magazines...

Follows the careers

Supports a
professional team

ﬁﬁil

Source: The Kid Consumer '



As kids get older, more divers ways to connect

With sports

Other implications with the participation in sports, by age, France

63%
59%

[0)
329, 506299

56%

Boys 3-6 Boys 79 Boys 10-14

B Watches matches, competitions or events on TV or intemet
M Collects memorabilia / trading carts / magazines / stickers
Supports a professional team

Girls 3-6 Girls 79 Girls 10-14

B Watches sport live in the venue, pitch or stadium
W Follows the careers of individual sports men and women

Source: The Kid Consumer
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10 favorite licences
In France

31% ploy'! x\‘er X

+2 pts vs. 201904
Takes #2

adidas

7 LICENSING
BrandTrends (France - October 2019) ))
1 gt //\ INTERNATIONAL



Enfants 3-14 ans — France — Avril 2019
Mentions spontanées uniquement

Garcons (60%)

Large foyers, encore que sur-
representation en foyers 2 personnes
Plutot urbains

CSP moyennes et plus

Qui sont les super-fans de ...

Filles 10-
14 ans
17%

Filles 7-9

ans
16%

Metro

£ BrandTrends
_\AA. ntertainment

Echantillon de 1,079 enfants 3-14 ans

|
Remember!

Age & sexe

Nombre de personnes dans le foyer

Localisation

Gargons 3- mmm % Repondants ==e==Base 100
61 :;s 45% 160
2 40% . 140 o
v 35% 120 =
Gargons 7- S 30% . o
8 . 100 =
9 ans c 25% g0 M
22% :3.)_ 20% S
& 15% S
Filles 3-6 X 10% 40 8
ans Gargons 5% 14% oo | 20
7% 10-14 ans 0% =0
23% 2 pers. 3 pers. 4pers. 5pers. 6+ pers.
Revenus du foyer
ﬂ mmm % Repondants ==e==Base 100
X
45% . 120
Rural L, 0% D 100 S
-E 35% Q.
c 30% — 80 °
'8 25% ® 60 I
S 20% S
&, 15% 40 \;
¥ 10% 0 @
5% 11% 11% @
Pas de Moins de €20,000- €40,000- €60,000- €80,000 +
revenus €20,000 €39,999 €59,999 €79,999

(France - Avril 2019)
Page 25

© 2019 Kidz Global. All rights reserved.

Super-fans = La License mentionnée appartient aux 3 marques favorites du répondant



10 favorites celebrities in France

Ariana Grande

Angele (Singer)

Louane Emera

10-14 years old

Rihanna
M. Pokora

Zinedine Zida

Johnny Hallyday

Tedii Riner

Neymar,
, Kylian Mbappé
Roger Feder L 2N Vibappe

ne . ‘
Soprano \ ristiano Ronaldo

Lionel Messi

Kids United

Kendji Girag

Bigflo & Oli

Q . Maitre Gims

Antoine Griezmann - Black M

Girls are somewhat
interested in the
sport celebrities

7-9 years old

(France - October 2019)




SPORTS PERSONALITIES

KYLIAN MBAPPE

ANTOINE GRIEZMANN
CRISTIANO RONALDO
LIONEL MESSI
TEDDY RINER
ZINEDINE ZIDANE
NEYMAR
ROGER FEDERER
RAFAEL NADAL
PAUL POGBA
.’

...

& - entertainment

The top 10 most mentioned licenses by category
(France - % Mentions - October 2019)

LeBron James Roger Federer Hugo Lloris .
Camille Muffat Angel Di Maria

David Douillet Usain Bolt Teddy Riner Neyﬂldl" Michael Jordan

Camille Lacourt An«ro.ne Gr‘iezmann

Gianluigi Buffon

Franck Ribéry

Kylian Mbappé

Olivier Giroud
Tony Parker

Floran Thauvin

veo ke CPISTiaNO Ronaldo
+ Paul Pogba Gerard Piqué

Rafael Nadal | ionel Messi

Yannick Noah Stefanos Tsitsipas
Zlatan Ibrahimovic 7 inedine Zidane Newak bjokovic

(France - October 2019) >>



Top 10 sport brands - 3-14 yo

g asics

| -'LA =
V N ] nefb.ﬁce

— Reebok/\
A\ B
adidas @7L |

: le coq SpOI‘tIf i”'NTERm

7% 3% 2% 1% 1% 1% 1% 1%

33% 29%

) LICENSING
BrandTrends (France - October 2019) ))
53 Brandtrends //A INTERNATIONAL



IN SUMMARY



Sports are crucial for the development of kids

Explore their limits and teach them how to behave in
challenging situations

Develop teamwork and cooperation with others, as well
as teach how to be seen by others when exercising

Sometimes you win, sometimes you lose. While kids
put all efforts to realize their best potential, they also
learn how to accept and cope with losses

In fact, France is well-ranked in sport results and
therefore a good job has been done so far ... in general

There were 9.2 million registered licenses in France in
2018, all age groups




In practice, sports come down to ...
41% of the kids practice sport ‘outside school frame’

But France is not on the podium in Europe. That's an
area of improvement!

Kids practicing sports usually are more boyish, small
sizes & low-income households

Sports are organized around 2 time slots: Sports on
Wednesday afternoon then on Saturday morning
(mostly).

While this is more linear in Germany (more kids, longer
practice time, spread along the week)

One third of kids play football (mostly boys ®). Girls are
more diverse in their choices

Participation is often done in a local club team, although 5
practicing with friends is the second-best alternative




Sport is not only about practice.
Kids are also involved in other ways with sports

53% of those who practice a sport, also watch matches,
competitions or events on TV or on the Internet,

38% of them watches sport live in the venue, pitch or
stadium,

26% collects memorabilia, cards, magazines,
23% follows the careers,

21% supports a professional team




OPPORTUNITIES



Opportunities

From the Licensing standpoint, brands & products

Girls in sports

Parents want the brands for

their kids to stand for something.

Women in sports can bring
strong emotive cause-related
attributes to the brands!

Use iconic and fandoms.

Collectibles

Different collections & objects
based on gender and age.
Promote collections among
girls, variety of sports!
Superior marketing capabilities of

the licensing brands.

E-Sports
Millennials, Entertainment,
involvement of the new
generations...
here are the reasons why.
Emerging trend =

image of innovation.

Also addresses the VG fans as well.

Link using Social Networks

Celebrities, heroes ... and fans all in

one large community



L. +336 77866720
OR
Philippe.guinaudeau@kidzglobal.com

Website:
www.kidzglobal.com




