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Licensing Essentials Course
July 29-30

Designed as a crash course in all aspects of brand licensing, the UK Licensing Essentials Course is targeted to all brand licensing
professionals, with a focus on retail executives, as well as other professionals looking to break into or expand their profile in this
$293 billion industry. Typically held in London, this year's course will be fully online, opening up the opportunity for professionals
outside of the United Kingdom to easily participate for the first time ever. Also for the first time, there will be no cost to attend.
The program will take place over two, half days from 13:30 — 16:00 GMT each day, and will feature both live and pre-recorded
sessions broken up by a series of fun networking activities. Among the topics to be covered are:

Among the topics to be covered are:
« |t All Starts Here: How IP Comes to Life — a deep dive into the path new IP follows to make it to store shelves
 Reality Check: License Agreements for Non-Lawyers

¢ Who's Shopping? A Profile of the Children’s Market

¢ The New Normal for Licensing — a look at how licensing has been impacted by COVID-19 and how to take advantage
of new opportunities
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